
INTOUCH
Connecting America’s leaders  
in print, online and in person

GOVERNING provides intelligence and analysis on management, 
policy and politics to help guide and inspire innovative leaders 
across state and local government. Our audience—in print, online 
and in-person—includes governors, mayors, legislators, local 
council members, program directors, agency heads, CIOs, policy 
advisors and other senior governmental officials. 

GOVERNING remains dedicated to creating products and 
environments that allow leaders from across geographic and 
institutional boundaries to share ideas, identify best practices 
and avoid pitfalls. In addition, we provide insights on the state 
and local experience to broader audiences of interest, including 
those in the federal government, national politics, the private 
sector and the media. 

The leaders who read our magazine, attend our events and click 
on our Web site and e-mail newsletters are the people who decide 
how billions of dollars in tax revenue/federal grants are spent and 
how services are dispensed to millions of citizens. And on issues 
from health to telecommunications to the environment, these 
officials are trendsetters, whose policies, ideas and innovations 
are closely watched, and often mirrored, by those at higher levels 
of government, especially in Washington.
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GOVERNING is a Congressional Quarterly, Inc. (CQ) publication. With 
more than 150 reporters and editors, CQ provides indispensable 
intelligence, news and analysis in print and online on a weekly, 
daily and real-time basis. CQ reports on the legislative process 
for those who shape it, pass it or defeat it. Readers include nearly 
every member of Congress and their staffs, the White House, 
federal agencies, industry lobbyists, advocacy groups, think  
tanks and the national media. Find out more at www.cq.com  
and www.cqpolitics.com.

www.Governing.com



INTEGRITY
A 22-year commitment to cutting-edge, 
journalistic excellence

Published monthly, GOVERNING magazine is a must-read for 
senior executives and elected officials in the states and localities. 
It is a trusted source where top-level public sector leaders look 
for ideas about how to run government better. Each month, the 
publication spotlights the people, issues and trends shaping 
management, policy and politics. In addition, regular columns and 
stories spotlight key areas of reader interest.
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NATIONALLY RECOGNIZED FOR EDITORIAL EXCELLENCE 
GOVERING’s editorial integrity has garnered recognition from The 
National Magazine Awards, presented by the American Society 
of Magazine Editors (ASME). Established in 1966 and presented 
in association with the Columbia University Graduate School 
of Journalism, the National Magazine Awards is the preeminent 
program in the magazine industry to honor editorial excellence. 

2004 Columns & Commentary
2001 Reporting in the Public Interest
1999 Reporting in the Public Interest
1996 General Excellence (under 100,000 circulation)

•  Technology
•  Finance
•  Economic development
•  Urban planning
•  Energy/environment

•  �Transportation
•  �infrastructure
•  Health
•  Management
•  Public policy

SPECIAL REPORTS
GOVERNING takes a deep dive into some of the market’s hottest 
topics with in-depth special reports. Each special report offers 
a look at key issues and trends, while offering perspectives on 
challenges and solutions for the future.

•  Legislatures (January)
•  Transportation (March)
•  Technology (May)
•  Green Government (July)

PUBLIC OFFICIALS OF THE YEAR (November)
Each year, GOVERNING recognizes the achievements and innovations of outstanding leaders across state and local government.  
Each winner is profiled in the November issue and honored at an awards banquet in Washington, D.C.

www.Governing.com

GOVERNING is widely read, clipped and circulated in the offices of elected, appointed and career officials in state and local 
government. With a broad audience whose responsibilities range from health care to higher education and technology to 
transportation, GOVERNING explains complicated subjects in compelling ways that get beyond jargon and buzzwords— 
transcending the jurisdictional, geographic, political and institutional barriers that otherwise separate our readership.

Connecting America’s leaders  
in print, online and in person



INSIDERS
Serving the nation’s top state  
and local market drivers

GOVERNING subscribers are the most influential leaders driving today’s dynamic state and local government market. They represent a 
balanced mix of elected and appointed officials, as well as top-tier managers holding a range of executive and legislative titles. They are 
responsible for critical policy and purchasing decisions that continue to reshape the business of government.

GOVERNING magazine offers a strategic forum for delivering and reinforcing your marketing message to this elite audience— 
across all levels of state and local government—with impact.
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TOTAL CIRCULATION  
(85,057)*

SUBSCRIBER  
POSITION*

PROFESSIONAL  
STATUS**

a

b

c

d a.  31,035 (36.5%) State government 
b.  30,550 (35.9%) City/town government 
c.  19,091 (22.4%) County government 
d.  2,301 (2.7%) Regional/special district government 
e.  2,080 (2.4%) Other 	

e

a.  26,541 (31.2%) Executive/command

b.  17,558 (20.6%) Senior management

c.  10,140 (11.9%) Legislative

d.  11,782 (13.9%) Career/professional management

e.  15,744 (18.5%) Department/division management
f.  1,212 (1.4%) Other

a. 39.6% Civil service/career management
b. 36.9% Appointed
c. 23.5% Elected

a

b

c

a

bc

d

e

f

SUBSCRIBER  
POPULATION 
SERVED*

Under 25,000

25,000 - 49,999

50,000 - 99,999

100,000 - 499,999

500,000 - 999,999
Over 1,000,000

33
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69

1 
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1 
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12
,4

17

www.Governing.com

*Source: BPA Circulation Statement (June 2008)
**Source: Publisher’s Own Data (June 2008)



INFLUENCE
Delivering engaged policy and purchasing  
decision-makers across the nation

GOVERNING readers are deeply entrenched in state and local government. They are committed to public service excellence, and they 
are loyal and devoted to GOVERNING, which provides news, information and resources to help them achieve their missions. 

Serving the nation’s top state  
and local market drivers
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LOYAL, ENGAGED READERS*	
•  GOVERNING has an average issue audience of �280,688, with a 2.3 pass-along rate 
•  85.2% of subscribers read the publication regularly (3 or 4 out of 4 issues)
•  Subscribers spend an average of 47.6 minutes with each issue
•  Subscribers read each issue an average of 3.2 times
•  72.0% of subscribers take action after seeing advertising
•  50.0% �of subscribers have called, e-mailed or visited a Web site for more information on a product/service advertised

HIGHLY EDUCATED & EXPERIENCED*
98.8% attended or graduated from college
61.9% �earned an advanced degree/pursued  

post-graduate studies
67.2% spent 17 or more years in public service

SIGNIFICANT PURCHASING INVOLVEMENT*
80.0% �initiate, review, plan, recommend and/or  

approve expenditures
77.5% are involved in budgeting/purchasing
61.8% are involved in budgeting/budget planning
52.9% are involved in purchasing/procurement
49.6% are involved in contract review

INFLUENTIAL EXPERTS*
81.5% have policy/legislative involvement
50.8% made a speech/served as a panelist
49.9% were quoted in the media
46.4% �drafted, influenced, sponsored or worked  

for legislation
42.5% drafted or influenced a government regulation
42.0% served on a government advisory committee
22.8% testified at a government hearing

Under 25,000

25,000 - 49,999

50,000 - 99,999

100,000 - 499,999

500,000 - 999,999
Over 1,000,000

www.Governing.com

*Source: Erdos & Morgan GOVERNING Subscriber Survey (May 2007)
**Source: Harvey Ad Readership Study (May 2008) 

“�Governing is a Must read.” 
Director of government relations** 

“�GOVERNING is above average and well-written, 
compared to other magazines. At times, I have used 
the information for making purchasing decisions.”  
Chief of Police**
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ISSUE & 
DUE DATES

TECHNOLOGY FINANCE ENERGY & ENVIRONMENT
TRANSPORTATION & 
INFRASTRUCTURE

JANUARY
ad close: 12/1, art due: 12/3, mail date: 12/29

IT CONSOLIDATION
Tech Talk; Technology briefing

Finance column Environment briefing Transportation briefing

FEBRUARY
ad close: 12/30, art due: 1/5, mail date: 1/30

Tech Talk
TAXES
Finance briefing

GREEN BUILDINGS
Environment column

Transportation column

MARCH
ad close: 2/2, art due: 2/3, mail date: 2/27

GREEN TECHNOLOGY
Tech Talk; Technology briefing

Finance column Environment briefing
TRANSPORTATION 
SPECIAL REPORT
Transportation briefing

APRIL
ad close: 3/2, art due: 3/3, mail date: 3/31

MEDICAL IT
Tech Talk

Finance briefing Environment column
AIRPORTS
Transportation column

MAY
ad close: 4/1, art due: 4/3, mail date: 4/30

TECHNOLOGY SPECIAL REPORT
Tech Talk; Technology briefing

Finance column
WATER SUPPLY
Environment briefing

Transportation briefing

JUNE
ad close: 5/1, art due: 5/4, mail date: 5/29

Tech Talk
BUDGETING & 
FISCAL POLICY
Finance briefing

Environment column
REBUILDING 
INFRASTRUCTURE
Transportation column

JULY
ad close: 6/1, art due: 6/3, mail date: 6/30

Tech Talk; Technology briefing Finance column
GREEN GOVERNMENT 
SPECIAL REPORT
Environment briefing

Transportation briefing

AUGUST
ad close: 7/1, art due: 7/3, mail date: 7/31

TELECOM
Tech Talk

MUNI BONDS
Finance briefing

Environment column
TOLL ROADS
Transportation column

SEPTEMBER
ad close: 7/31, art due: 8/3, mail date: 8/31

Tech Talk; Technology briefing Finance column
CLIMATE CHANGE
Environment briefing

Transportation briefing

OCTOBER
ad close: 9/1, art due: 9/3, mail date: 9/30

Tech Talk
PENSION SYSTEMS
Finance briefing

Environment column
ALTERNATIVE FUELS
Transportation column

NOVEMBER
ad close: 10/1, art due: 10/5, mail date: 10/30

PUBLIC SAFETY
Tech Talk; Technology briefing

Finance column
ENERGY EFFICIENCY
Environment briefing

Transportation briefing

DECEMBER
ad close: 11/2, art due: 11/4, mail date: 11/30

SHARED SERVICES
Tech Talk

ECONOMIC 
DEVELOPMENT
Finance briefing

Environment column Transportation column

1X 4x 6x 9x 12x 18x

FULL PAGE $17,356 $16,645 $15,924 $15,481 $14,914 $14,410

2/3 PAGE $14,482 $13,905 $13,339 $12,978 $12,535 $12,133

1/2 PAGE $12,618 $12,133 $11,660 $11,361 $10,980 $10,640

1/3 PAGE $8,982 $8,683 $8,384 $8,199 $7,962 $7,756

Preferred positions are subject to premiums. B/W rates are available. Ask your account executive for details.

2009 PRINT ADVERTISING RATES and specifications
RATES ARE GROSS AND INCLUDE 4/C

MECHANICAL REQUIREMENTS 

PRINTING: By Web offset on publication-grade enamel

TRIM SIZE: 8.375’’ x 10.875”

BINDING: Saddle-stitched

PREFERRED MATERIAL: High resolution PDF. All fonts 
embedded. All images in design CMYK, and 300 dpi or better.

COLOR PROOFS: All digital files must be sent with a SWOP-
approved color proof. Important: If no proof is included, GOVERNING 
is not responsible for any unintended variations in the ad.

SEND AD MATERIALS AND COLOR PROOFS TO:  
GOVERNING
Attn: Production Manager
1100 Connecticut Ave., N.W., Suite 1300
Washington, D.C. 20036

Files may also be delivered electronically
1) Email: Jennifer Royall Anderson at jranderson@governing.com
2) FTP: ftp.governing.com (username: govart, password: rfkbday!) 

NOTE: FTP site should be accessed using software such as Cyber-
duck, Fetch (OS) or SmartFTP (Windows). This software can be down-
loaded for free at http://smartftp.com or 
http://www.apple.com/downloads/macosx/internet_utilities/cyberduck.html.

www.Governing.com

2009 Editorial Calendar

Maroon issue date denotes Harvey Ad Measurement Study issue.
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MANAGEMENT PUBLIC POLICY HEALTH BONUS DISTRIBUTION

CONTINUITY PLANNING
Management column

LEGISLATURES SPECIAL REPORT Health column
GOVERNING Outlook in the States and Localities, 
NASPE Mid-Year Meeting

Management briefing Economic development column
PRESCRIPTION DRUGS
Health briefing

DISASTER MANAGEMENT
Management column

Legislative briefing Health column ASPA Annual Conference, NASPO Marketing Meeting

Management briefing
HOUSING,Economic development 
column; Legislative briefing

Health briefing
NASBO Spring Meeting, 
NASCIO Midyear Conference

Management column
CRIMINAL JUSTICE
Legislative briefing

Health column GOVERNING Managing Technology

Management briefing
Economic development column; 
Legislative briefing

AGING
Health briefing

GFOA Annual Conference

WORKFORCE PLANNING
Management column

Legislative briefing
CONTROLLING COSTS
Health column

NCSL Legislative Summit, NASPE Annual Conference, NACo 
Annual Conference & Exposition

Management briefing
EDUCATION, Economic development 
column; Legislative briefing

Health briefing
NASBO Annual Meeting, NASTD Annual Conference & Technology 
Showcase, NASACT Annual Conference

PUBLIC-PRIVATE PARTNERSHIPS
Management column

Legislative briefing
PRIMARY CARE
Health column

GOVERNING Managing Performance, URISA Annual Conference & 
Exposition  ICMA Annual Conference, NASPO Annual Conference, 
National Conference of State Fleet Administrators (NCSFA)

Management briefing
IMMIGRATION, Economic develop-
ment column; Legislative briefing

Health briefing NASCIO Annual Conference

PUBLIC OFFICIALS OF THE YEAR
Management column

Legislative briefing Health column
GOVERNING Public Officials of the Year Awards Banquet, NARUC 
Annual Convention, NLC Congress of Cities & Exposition

Management briefing
Economic development column; 
Legislative briefing

MEDICAID
Health briefing

WIDTH DEPTH

STANDARD

FULL PAGE 7.5” 10”

2/3 PAGE VERTICAL 4 .75” 10”

1/2 PAGE SPREAD 16” 5”

1/2 PAGE ISLAND 4.75” 7.5”

1/2 PAGE HORIZONTAL 7.5” 4.75”

1/3 PAGE VERTICAL 2.375” 10”

1/3 PAGE SQUARE 4.75” 5”

WIDTH DEPTH

BLEEDS ADS

TWO PAGE SPREAD BLEED 17.125” 11.25”

Will be trimmed to 16.75” 10.875”

Live area 16” 10”

FULL PAGE BLEED 8.75” 11.25”

Will be trimmed to 8.375” 10.875”

Live area 7.5” 10”

1/2 PAGE SPREAD BLEED 17.125” 5.5”

Will be trimmed to 16.75” 5.125”

Live area 16” 4.75”

2/3 PAGE VERTICAL BLEED 5.75” 11.25”

Will be trimmed to 5.5” 11”

Live area 4.75” 10”

1/2 PAGE HORIZONTAL BLEED 8.75” 5.5”

Will be trimmed to 8.375” 5.125”

Live area 7.5” 4.75”

ADVERTISING SPECIFICATIONS (in inches—Effective March 2009)

If you have any 
production questions  
or concerns, contact  
Jennifer Royall Anderson  
at 202-862-1465.

www.Governing.com
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INTELLIGENCE
Essential access to management, policy   
and politics news and resources

GOVERNING.com, the companion online resource to GOVERNING magazine, serves as a one-stop destination for state and local 
executives and elected officials. Featuring an easy-to-navigate format, GOVERNING.com offers comprehensive information and tools 
that decision-makers can use to meet their missions and achieve results:

•  Daily breaking news from across the country

•  �Expanded coverage from GOVERNING magazine, frequently enhanced 
with Web-only related features

•  Who Said That? (GOVERNING’s quote-of-the-day)

•  �The Daily Digit (a useful/illuminating or just plain interesting statistic)

•  �Idea Center (write-ups on cutting edge programs/initiatives resources)

•  �Management Insights (commentary from government management 
experts, published weekly in collaboration with the Harvard Kennedy 
School’s Ash Institute)

•  �The State & Local Sourcebook (in-depth data and a fully searchable 
contact list for decision-makers)

•  13th Floor blog (musings on state an local news)

•  Ballot Box blog (focused exclusively on politics)

•  �Information and registration for GOVERNING’s conferences and events

•  GOVERNING’s book catalog

•  Classified listings

LARGE, LOYAL AUDIENCE

Page views: 922,250
Unique visitors: 75,526
Average visit length: 19.55 minutes
Source: Publisher’s WebTrends data, based on YTD monthly averages (October 2008) 	

70.5% of GOVERNING magazine  
subscribers visit GOVERNING.com  
at least once a week or more
Source: Erdos & Morgan GOVERNING Subscriber Survey (May 2007)

www.Governing.com
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INBOX
Direct delivery to the men and women who  
govern America’s states and localities

In today’s dynamic and state and local government market, decision-makers can’t afford to miss a headline. That’s why thousands 
of government leaders subscribe to GOVERNING’s e-mail newsletters. They’re the most timely, effective vehicles for delivering your 
message directly to the inbox of key policy and purchasing influencers.

Governing.com Daily 
Provides a quick scan of the day’s headlines of special interest 
to the state and local community, as well as links to updated 
features on GOVERNING.com (28,000 opt-in subscribers, daily)*

GOVERNING.com monthly 
Provides GOVERNING magazine subscribers with information about 
the latest features on GOVERNING.com and in the print magazine, 
as well as updates to standing features on the Web site; also offers 
links to useful tools such as subscription renewals, search functions 
and classified advertising (58,000 subscribers, monthly)*

Management 
Delivers exclusive features and information on the management 
of government; features the B&G Report by management experts 
Katherine Barrett and Richard Greene, columns by government 
finance and benefits expert Girard Miller and government 
management consultant/author Ken Miller (35,000 opt-in 
subscribers, twice monthly)*

Technology
Delivers exclusive features and information on information technol-
ogy in government with a focus on topics such as management, 
financing, security and new opportunities for service delivery em-
ploying technology (20,000 opt-in subscribers, twice monthly)*

Human Services 
Offers an overview of developments and issues relating to the 
delivery of social services such as welfare and health care (9,000 
opt-in subscribers, monthly)*

Finance 
Provides an exclusive review of developments and issues relating 
to financing of government operations, including taxation and 
revenue, budget policy, bond financing and public pensions 
(launched November 2008, 5,000 opt-in subscribers, monthly)*

Public Workforce 
Identifies significant developments and trends in areas related to 
human resources and workplace practices—from the challenge of 
dealing with the looming wave of public sector retirements to the 
difficulty of recruiting talent from the next generation of government 
employees and managers (launching February 2009, monthly)* 

ENGAGED READERS
Readers of GOVERNING.com and GOVERNING e-mail newsletters are active and engaged.

52.9% clicked on an ad for more information
50.8% visited company Web site based on seeing an advertisement
46.2% downloaded a white paper or PDF
27.6% discussed or suggested use of advertised product/service with others
21.3% Used advertising for information on future purchases
Source: Erdos & Morgan GOVERNING Subscriber Survey (May 2007) 

www.Governing.com

*Source: Publisher’s Own Data (October 2008) 
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DAILY AD UNITS RATE (net/each)

Exclusive Sponsor
Leaderboard, big box and text 
only placements

$4,000

Leaderboard sponsor 1 728 x 90 $3,000

Big Box Sponsor 2 300 x 250 $3,000

Text-only Sponsor 3 50 words of promotional copy, 
small logo and linking URL

$2,000

VERTICALS AD UNITS RATE (net/each)

Exclusive Sponsor
Leaderboard, big box and text 
only placements

$6,000

Leaderboard Sponsor 1 728 x 90 $4,000

Big Box Sponsor 2 300 x 250 $4,000

Text-only Sponsor 3 50 words of promotional copy, 
small logo and linking URL

$3,000

AD UNIT SIZE (pixels) CPM (net/ROS)

Big Box 1 300 x 250 $120

Skyscraper 2 160 x 600 $100

Leaderboard (above the fold) 3 728 x 90 $100

Leaderboard (below the fold) 4 728 x 90 $70

Interstitials 640 x 480 $150

Site Blocks All ads, all sizes, all pages $8,000 per day

Home Page Block
All big box and leaderboard 
ads on the home page

$3,500 per day

GOVERNING.COM

E-MAIL NEWSLETTERS

ONLINE ADVERTISING SPECIFICATIONS

•  �We accept GIF, JPEG, Flash/rich media and third party served ads for  
GOVERNING.com. Flash/rich media files are not accepted for e-mail  
newsletter placements.

•  All files have a 40K file size limit.
•  �Animations are accepted with a maximum looping restriction of 5X and must  

meet the maximum file size restriction. Interstitials should play for 15-20  
seconds without looping.

•  �Creative with a white background must have a minimum 1-pixel border to 
differentiate the ad from editorial content. GOVERNING will give 24-hours notice 
prior to pausing a campaign if this spec is not met.

•  �Ads cannot expand from their allotted space.
•  �Any sound must be user-initiated, defined as a click and not a mouse over or roll-

over, and clearly labeled with “Play” and “Stop” controls.
•  �If Flash/rich media file is provided, advertiser must supply a back-up animated GIF file.
•  �Advertisers with Flash files need to provide the following click tag so that clicks can 

be tracked in DART : on (release) { getURL (clickTAG , “_blank”);} Please note that 
clickTAG is case sensitive

www.Governing.com

2009 ONLINE ADVERTISING SPECIFICATIONS

MATERIALS SUBMISSION

All creative is due 5 business 
days prior to campaign launch 

Please submit materials to:
Whit Walker
Online Production Manager
(202) 862-1456  
wwalker@governing.com



13

INTERACTIVE
Turnkey solutions that deliver results

GOVERNING produces a wide-range of targeted online programs that generate leads and deliver results. Each offering is designed to 
enhance your strategies, goals and objectives by reaching and impacting top executives from across the states and localities. Contact 
your account executive for sponsorship details and availability.

ONLINE FORUMS
GOVERNING’s high-impact Online Forums take an in-depth look 
at hot topics across the market. Moderated by a senior member 
of the GOVERNING editorial team, and complementing the 2009 
editorial calendar, GOVERNING Online Forums provide sponsors 
with an ideal stage for delivering marketing messages—while 
generating viable leads—without the need to create event 
content or recruit speakers. In addition, this offering allows 
sponsors to align with the value, integrity and timeliness of  
a GOVERNING-branded online program.

•  Budget/finance (Jan)
•  Legislatures Special Report (Feb)
•  Human services (Feb)
•  Green technology (Mar)
•  Financial management (Mar) 
•  Transportation/infrastructure (Apr)
•  Shared IT services (Apr)
•  Technology Special Report (May)
•  Disaster management (May)
•  Cost-effective fleet management (Jun)
•  Energy/environment (Jul)
•  Controlling healthcare costs (Aug)
•  Workforce of tomorrow (Sep)
•  Telecom (Sep)
•  Public/private partnerships (Oct)
•  Finance/pension systems (Oct)
•  Public Official of the Year (Nov)
•  Economic development (Dec)

WEBINARS
Webinars offer innovative and cost-effective solutions for 
disseminating information and promoting marketing messages, 
new technologies, product launches, strategic partnerships 
and more. GOVERNING offers a turnkey Webinar solution that 
enables marketers to reach and impact state and local leaders 
in an innovative, interactive forum. Leveraging our extensive 
market reach and expertise, GOVERNING utilizes a consultative, 
customized approach to help you develop and execute a targeted 
program that enhances your marketing strategies, reinforces 
brand/thought leadership and generates qualified leads.
 

STATE AND LOCAL SOURCEBOOK
GOVERNING’s State and Local Sourcebook is an authoritative 
compendium of state and local government data, as well as 
contact information for top purchasing and policy decision-
makers. Customized sponsorship packages are available to 
align yourself with this vital market reference.

SPECIAL REPORTS, WHITE PAPERS AND CASE STUDIES
Extend the market reach and investment of your special reports, 
white papers and case studies by posting them on GOVERNING.
com. Sponsorship packages include the ability to collect contact 
information from registrants who download your materials.

PLUS . . . ask your account executive about the GOVERNING.
com redesign and exclusive sponsorships surrounding new 
programs launching in 2009:
•  Blogger network
•  Enhanced targeting capabilities
•  Section sponsorships

www.Governing.com
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INPERSON
Fostering education, collaboration and networking  
among public and private sector partners

Building and strengthening relationships with state and local leaders is a critical component to any successful marketing campaign. 
GOVERNING’s year-long schedule of executive events unite public and private sector partners for high-impact education, collaboration 
and networking across the market. 

Sponsors of each 2009 event gain a deeper understanding of the policy, political and management issues driving the market. In addition,  
the events offer ideal forums for extending market reach, increasing brand awareness and strengthening high-level customer relationships 
to grow and expand your business. 

Don’t miss the premium opportunity to reserve your high-impact sponsorship today. Contact your account executive for pricing and availability.

GOVERNING has extensive reach and expertise across the state and 
local government market. Leverage our resources to help you create 
a customized event that reinforces your marketing message and 
strengthens partner relationships with impact. If you are planning to 
add a topic-specific seminar/breakfast/lunch, executive roundtable 
or multi-city roadshow to your 2009 marketing strategies, let 
GOVERNING be your exclusive media partner to deliver results.

Plus, GOVERNING can help you craft other custom media solutions 
to reinforce your position of brand/thought leadership to the states 
and localities. Contact your account executive to learn more about 
our full suite of custom media capabilities.

17th ANNUAL OUTLOOK IN THE  
STATES AND LOCALITIES CONFERENCE
February 3-4, 2009 at the National Press Club in Washington, D.C.

This event offers an in-depth look and forecast of the factors that 
will impact state and local government policy and purchasing 
decisions in the coming year. It examines the political and fiscal 
issues/trends of America’s major cities and counties. It also 
provides authoritative perspectives on what to expect from 
governors’ offices and legislatures, as well as industry groups 
and key state agencies across the county.

Audience: Senior government affairs and government marketing 
executives in corporations and professional firms, associations  
and advocacy groups (approx. 300)

Seminars/roundtables/roadshows
Market research/suveys
White papers/case studies
Magazines/catalogs
Supplements/inserts
Newsletters/microsites

CUSTOM CAPABILITIES

www.Governing.com
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Fostering education, collaboration and networking  
among public and private sector partners

11th ANNUAL MANAGING  
TECHNOLOGY CONFERENCE
May 27-29, 2009 at the Marquette Hotel in Minneapolis, MN

This event examines the current challenges and success stories of 
making wise technology decisions in a political environment. It offers 
an understanding of best practices and cutting-edge developments 
in the effective management of technology to address government’s 
needs across the full spectrum of functions. The collaborative and 
interactive format sparks a creative dialogue for CIOs, IT teams, 

legislators and senior agency executives to explore new ways of 
working together to manage their government’s use of technology. 

Audience: State, county, city and regional CIOs, technology direc-
tors, senior agency executives, program managers and elected/
appointed executives and legislators (approx. 300)

GOVERNING EXECUTIVE FORUM: TAPPING THE POWER OF 311 
May 27, 2009 at the Marquette Hotel in Minneapolis, MN

Kicking off the 11th annual Managing Technology Conference 
is an in-depth workshop surrounding the application and 
development of 311 systems and disciplines. This event focuses 
on the management issues associated with operating successful 
311 systems and starting up new systems. The interactive 
forum enables attendees to exchange ideas, information and 

lessons learned from personal experiences. It also encourages 
discussions about cutting-edge developments concerning the 
future of 311 management.

Audience: City and county 311/911 directors, CIOs, technology 
directors, COOs and directors of administration (approx. 100)

13th ANNUAL MANAGING  
PERFORMANCE CONFERENCE 
September 2009 in Atlanta, GA

This event focuses on the practical challenges facing today’s 
state and local government leaders. It offers best practices and 
cutting-edge initiatives in management across the full spectrum of 
government functions. The distinctive, experienced-based format 
fosters in-depth information sharing, education and relationship 
building centered on improving government performance.

Audience: State, county, city and regional CEOs, CAOs, CFOs, 
agency program directors—especially finance and budget direc-
tors—directors of administration, agency heads, cabinet secretaries 
and elected/appointed executives and legislators (approx. 300)

16th ANNUAL PUBLIC  
OFFICIALS OF THE YEAR AWARDS  
November 2009 in Washington, D.C.

The Public Officials of the Year Awards gala is one of government’s 
most anticipated events. Public and private sector partners gather 
to honor the accomplishments of top state and local government 
officials across the country. Each year, an outstanding governor, 
mayor, technology official and legislative leader are recognized 
for the passion they bring to public service. In addition, four 
to five executives from other areas of public service—public 

safety, housing, aging, education, finance, water management, 
environmental protection and criminal justice—are honored for 
their exemplary leadership.  

Audience: Award winners and senior executives from across  
the public and private sector—attendance is by-invitation-only 
(approx. 250)

www.Governing.com
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INTERCONNECTED
Strength and reach to insiders within the nation’s Capital

With Congressional Quarterly (CQ), the sister media brand to GOVERNING, advertisers can seamlessly integrate local, state and 
federal policy objectives in a single advertising program. From city hall to Capitol Hill, the combination of CQ and GOVERNING  
gets your message in front of more than 100,000 targeted, senior-level government officials.

www.Governing.com

1. BPA, June 2008 Statement. Competitive Set Includes CQ Weekly, National Journal, CongressDailyAM, Roll Call, The Hill and The Politico. 
2. BPA, June 2008 Statement. Competitive Set Includes CQ Today, CongressDailyAM, Roll Call, The Hill and The Politico.
3. Google Analytics, September 2008
4. Publisher’s Own Data

More than a Web site, CQ.com is the most 
comprehensive legislative tool available 
online. CQ.com subscribers use the Web 
site’s 36 comprehensive services and  
databases to help them do their jobs.

•  91,237 Unique users3 
•  1,240,866 Page views4

•  100% Paid user audience4

•  25 Average minutes per visit4

•  11,281,691 Ad impressions3

CQ’s free-content site reaches a broad 
range of stakeholders every day from key 
congressional staffers, federal agency 
decision-makers and interest group 
leaders to policy professionals across 
the country—not to mention influential 
citizens of every stripe.

•  774,514 Unique users3 
•  2,133,966 Page views3

•  5,146,302 Ad impressions3

Written for some of the most informed and 
influential people in the world, CQ Weekly 
delivers a clear picture of Congress’ 
actions and priorities each week. It also 
examines how the White House, K Street and 
other stakeholders influence congressional 
decision-making and schedules.

More Targeted Circulation
CQ Weekly’s total paid circulation is the 
largest among Capitol Hill publications.1

14,537 CQ Weekly
12,140 National Journal 	
9,982 CongressDailyAM 
5,797 Roll Call 
1,023 The Hill 	
147 Politico 	

Read with coffee and your calendar, CQ 
Today is the early morning ritual around 
the nation’s capital. CQ Today is an 
unmatched resource that helps readers 
stay on top of critical legislative action 
by providing nonpartisan coverage of 
congressional activity.

More Targeted Circulation
CQ Today’s total paid circulation is the 
largest of its competitive set.2

10,705 CQ Today 
9,982 CongressDailyAM 
5,797 Roll Call 
1,023 The Hill 
147 Politico 
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Strength and reach to insiders within the nation’s Capital

INtegrate 
 your 2009 state and local      
 government marketing  
 strategies with

PRINT • ONLINE • FACE-TO-FACE



1100 Connecticut Avenue, NW
Suite 1300

Washington, D.C. 20036
(202) 862-8802

FAX (202) 955-8328

ADVERTISING@GOVERNING.com
www.GOVERNING.com




